
 

 

 

HyperCultura 
Biannual Journal of the Department of Letters and Foreign 

Languages, Hyperion University, Romania 

Electronic ISSN: ISSN: 2559 - 2025, ISSN-L 2285 - 2115 

 

 
 Vol 5, no 1/2016 

Community and Communication from a Synchronic and Diachronic 

Perspective (Part II) 

....................................................................................................... 
 

Sanjaya Kumar Lenka 
 

The Role of Linguistic Knowledge in 

Professional Communication 

………………………………………………………………………………………………………. 

Recommended Citation:  

Lenka, Sanjaya Kumar. “The Role of Linguistic Knowledge in Professional 

Communication”. HyperCultura 5.1 (2016) 

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 

 

 

 

 

 

 

 



Sanjaya Kumar Lenka, ”The Role of Linguistic Knowledge in Professional Communication”.                                                                    

Community and Communication from a Synchronic and Diachronic Perspective (Part II) 

 

HyperCultura, Vol 5, no 1/2016                                                                                                        Page 2 

 

Sanjaya Kumar Lenka 

Banaras Hindu University 

 

The Role of Linguistic Knowledge in Professional 

Communication 
 

Abstract: 

Professional communication is a kind of persuasive communication which aims at changing the receivers’ 

attitude towards an object. Persuasion in communication can be discharged through appropriate language 

externalization. Language externalization, as linguists argue, depends on phonology, and on syntactic and 

semantic efficiency in a particular language. However, in professional communication it is widely perceived 

that the speaker’s syntactic and semantic proficiency by itself cannot create the sense of persuasion, so that 

many obstacles like ambiguity, unintelligibility, non-transparency, infeasibility and unacceptability occur that 

make this communication useless. This paper argues that persuasion in professional communication can be 

created not only through syntactic and semantic proficiency, but also through communicative competence, 

which means the creative use of words in certain situations and contexts, following the quantitative and 

qualitative maxim and truth value of information and focusing on acceptability, possibility, feasibility and the 

occurrence of meaning in a particular speech situation. 

 

Keywords: quantity maxim, quality maxim, linguistic knowledge, linguistics competence, communicative 

competence. 

 

 

1. Introduction 

‘Professional communication’ is a process of transmitting a particular knowledge to a specific 

audience for a particular purpose. It aims at changing that audience’s attitude towards an object by 

giving true information about it. Expression of true information about an object depends on the 

appropriate language externalization and language externalization is intrinsically governed by the 

sender’s linguistic knowledge (Chomsky 2012). In this sense, ‘professional communication’, whose 

sole aim is the changing attitude, is different from ‘general communication’. In ‘general 

communication’, we communicate the information appropriately and correctly, but in ‘professional 

communication’ we emphasize the aim of communication. Since this communication is projected for 

a purpose, it is named ‘persuasive communication’.  

Persuasion is a cognitive process produced by a stimulus that can be internal or external. 

‘Professional communication’ is an important external stimulus of persuasion. This communication, 

as an external stimulus of persuasion, should compensate the need of a receiver, a context, and a 

situation and create intelligibility. The compensation of the above aspects in ‘professional 

communication’ is flowed through language. Language is an absolute externalization of linguistic 

competence. Ultimately, linguistic knowledge plays an important role as external stimuli in 

persuasion. Nowadays, ‘professional communication’ faces a tremendous poverty of stimuli, so that 

it cannot persuade the receiver about the goal and purpose of science and technology, use of 

natural resources, maintenance of the workplace environment. So that many different problems are 

seen in the field of science and technology, such as the variation of views about natural truth in 

science, use of technology for the destruction of nature, scientific research without a specifying goal 

and the use of technology for uncertain purposes. This poverty of stimuli is generated by some 

obstacles like ambiguity, unintelligibility, non-transparency, infeasibility, unacceptability, and 

ungrammaticality. This paper argues that all these obstacles can be eliminated through linguistic 

knowledge. In particular, it defines linguistic knowledge as language competence, such as  

phonological-syntactic, semantic knowledge and communicative competence. The sole aim of 

‘professional communication’ can be fulfilled by emphasizing not only the syntactic and semantic 
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knowledge as language competence that native speakers follow when they speak their languages 

correctly and appropriately in ‘general communication’, but also the communicative competence. 

This communicative competence is defined as the creative use of words in a particular situation and 

context, quantitative and qualitative maxim, truth value of information and emphasis on 

acceptability, feasibility and occurrence of a particular meaning in a particular speech situation 

(Mey, L,J 1993). 

 

2. The Function, Goal, Purpose and Principles of ‘Professional Communication’ 

This communication is both spoken and written and is used in any formal expression. For 

example, when we write a broacher or a user manual about a particular product or when we speak 

about an invention or innovation at a conference, we use this communication. Second, this 

communication is also used in classroom, when we motivate students for a particular activity and 

guide and direct students and employees in our company. Third, this is used in commanding other 

co-workers and assistants about their work. For example, any type of memo or letter regarding the 

solution of a problem occurring in a subunit is a sample of ‘professional communication’. Fourth, it is 

used in managing the system of an industry, institute, and organization. For example, when we write 

a project proposal and a project report or any minutes about the function of an organization, we use 

this communication. In all these functions of this communication, an important action carried out by 

the sender is persuasiveness. The sender wants to give appropriate information about an object or 

topic about which the receiver’s attitude must be changed. Overall, we can say this communication 

is used in teaching and research in science, technology and business. 

The important goal of this communication is to make technocrats understand the knowledge 

properly, without any ambiguity. Knowledge understanding is based on two components: message 

and content. The ‘message’ is the theme of the language the sender uses to convey content. So the 

understanding of the message depends on the sender’s competency about the phonetics, semantics, 

syntax and pragmatics of the particular language in which the communication occurs (Mey 1993). 

Sometimes problems occur due to the message unintelligibility. For example, the receivers or 

audiences do not have the same range of competency about the respective language the senders 

have, the receiver may not understand the sender’s message. The middle level of receivers, who 

have little less competency, face problems in understanding, but they can manage. The low level of 

receivers, who do not have language competence, cannot understand the speaker’s knowledge at 

all. In the academic or technical platform, all these three types of audience are seen. Here, the 

sender faces many problems in formulating audience friendly language. The understanding of the 

content depends on the receiver’s competency on that particular approach and the theory based on 

that particular subject. Here language also plays an important role. The second important goal of this 

communication is to create a tone. The tone refers to the senders’ attitude and emotion toward a 

subject and a receiver. The tone can be formal and informal. It can be positive and negative. It can 

also be authentic and non-authentic. The sender creates a specific tone using specific words, 

phrases, clauses, and sentences. For example, the first person singular pronoun “I” creates more 

authenticity than the first person plural pronoun “we”. A noun phrase with a pre - modifier creates a 

more natural tone than a noun phrase with a post - modifier. Sometimes problems occur in this 

communication due to unauthorized information. This happens when the sender cannot formulate 

appropriate language and create an authentic tone. 

The important purpose of this communication is to change the receivers’ attitude rather than 

their behavior. Changing their attitude depends on changing their thinking, beliefs and reasoning. 

The belief and reasoning about a context can be changed through sufficient proof and argument. 

Therefore, professional communication always provides the receiver with true argument. The 

second purpose of this communication is to change the receiver’s opinion. The opinion is associated 

with emotion. It can be changed if the receiver is provided with reasoning related to context. 

Generally speaking, this communication follows four principles: clarity, accuracy, precision and 

relevance.  
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Clarity means you can express your meaning exactly. If you want to express an idea exactly, you 

must think clearly about this idea. So clarity is related with thinking and its expression. Further, if 

you do not express your ideas clearly, the receiver will not be able to evaluate whether what you are 

saying is true or worth listening to. So this communication believes in the clarity of thinking. 

Being true is being accurate. The sender should give accurate data and credible information. 

Accuracy is very important in scientific quantitative judgment. Accurate information can lead one to 

believe the truth of the result of an experiment. So, professional communication always believes in 

the accuracy of information.  

Precision means that if we omit any relevant idea about an object, we may fail to convince our 

receiver. Specific enough information about any topic can help audience gain complete knowledge 

about that specific content. The degree of precision sometimes substantiates the information. So, 

professional communication must provide as much detailed information on a particular issue as 

possible.  

Relevance means what is important for our research question. Many arguments can be indirectly 

related with that question but not all are relevant. Only those which are directly linked with our 

question are relevant. So professional communication emphasizes only the important issues, makes 

internal relations among these issues and justifies how a particular issue is important in a particular 

context
1
. 

 

3. Persuasiveness 

Professional communication is persuasive communication. It is an act of influencing the receiver’s 

mind through arguments and reasons. In other words, persuasion is the process of making someone 

take a certain course of action, assent to a proposition, by appealing to both feelings and intellect 

(Sandell 1977). It means changing that particular receiver’s attitude about an object through 

communication, so that the receiver can respond.  

The process of this communication can be split into four components, all of them involving 

linguistic knowledge. These can be comprehension, acceptance, change of attitude, and retention.  

Comprehension occurs when we understand the content of the message, its propositions and 

conclusion. Comprehension leads receivers to consider their attitude. 

Acceptance involves explaining why a particular style of language is used and justifying subjective 

truth and validity of content. Here, the receiver finds out the positive ideas about the content.  

The change of attidude involves beliefs, evaluation and intentions. Retention means 

remembering content, message, and attitude for a long time.  

The effect of persuasion is measured by the receiver’s response when he/she changes his/her 

attitude towards an object. This response is an important part of communication, and is comprised 

of four constituents: speaker, message, content, and the receiver’s response, the message being the 

actual carrier of information, and the sender the one who tries to change the receiver’s attitude. So, 

persuasive communication is, however, not a unitary process. It is assumed to be a series or 

spectrum of effects that may be in combination or isolation defined as change in beliefs, evaluation 

and the initiation of the receiver (Sandell 1997). 

 

4. Linguistic Knowledge 

Linguistic knowledge is interpreted in two ways
2
. First, it is the unconscious knowledge that 

speakers have about their language and, second, it is a specific approach of linguistics to study 

language data. For example, the minimalist program, the GB theory and the transformational 

grammar. Here, we are dealing with the first type of linguistic knowledge, that is, language designed 

in communication and the way it creates meaning. This knowledge is about the mental reality 

                                                 
1
Anderson, M., P.K. Nayer and M. Sen. Critical Thinking, Academic Writing and Presentation Skills. Kottayama: 

Mahatma Gandhi University, 2013. Print. 
2
 Cristal, Dravid. A Dictionary of Linguistics and Phonetics. India: Blackwell Publishing, 2003. Print. 
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underlying every communicative behavior. Chomsky says: “There is a dedicated language faculty 

that interfaces (with other external) systems that use the information provided by the language 

faculty to perform various actions. These external systems can only access information presented in 

certain forms; to be usable, the language must provide information in the appropriate form” 

(Chomsky, Architecture 64). It means linguistic knowledge is primarily concerned with the sender’s 

language competence. Chomsky says that competence refers to the idealized speaker-hearer’s 

ability to associate sounds and meanings strictly in accordance with the rules of his language
3
. The 

important aim of the linguistic knowledge is to describe how language is a combination of two 

interfaces like sound and meaning and how meaning is created, using language in different contexts 

and situations. This knowledge also explains the acceptable and the unacceptable and how 

grammar, society and the structure of mind are correlated.  

The sound knowledge of language competence is not enough to communicate effectively. It can 

help us communicate grammatically, but it may not be a helpful tool to communicate in different 

situations, places, and contexts where these can change the interpretation of the linguistic 

construction. So, the sender needs language competence and communicative competence. Chomsky 

argues that: 

 

However, it is equally clear that the actual observed use of language – actual performance – 

does not simply reflect the intrinsic sound–meaning connections established by the system of 

linguistic rules. Performance involves many other factors as well. We do not interpret what is 

said in our presence simply by application of the linguistic principles that determine the phonetic 

and semantic properties of an utterance. Extralinguistic beliefs concerning the speaker and the 

situation play a fundamental role in determining how speech is produced, identified, and 

understood (Chomsky, Language and Mind 102). 

 

It means language is used in relation with situations, places and contexts, that is, with the 

communicative competence. Further, (Dell Hymes 1972) argues that speakers who would be able to 

produce all the grammatical sentences of a language, would be institutionalized if they went about 

trying to do so without consideration of the appropriate context of use, and of the social and 

culturally determined norms for production and interpretation. He speaks about four aspects of the 

communicative competence. His first argument regards appropriateness. It means to what extent a 

potential communicative form is suitable. The second is possibility. It means whether the 

interpretation of a form exists. The third is about feasibility. It means whether it is possible under 

particular circumstances. The fourth is about occurrence. It means whether it is really enacted. 

Further, Hymes argues that speakers have to know not only what is grammatically correct but what 

is communicatively appropriate in any given context (Encyclopedia of Language and Linguistics Vol. 

2). Communicative competence depends on both the knowledge and the use of language. In support 

of this argument, linguists argue that the meaning of a sentence can be referential and contextual. 

The referential meaning is non-relative and the contextual meaning is relative (Stanley 133-165).The 

interpretation of meaning is related with the context, situation and the social setting. When the 

meaning of the message becomes appropriate in a particular context, and situation, then the 

process that makes it appropriate is called knowledge of the communicative competence. 

When we communicate, we must emphasize the meaning our language denotes and what 

meaning we want to create in a specific situation and settings. If our intension is not communicated 

appropriately and it is not contextualized here, our language is grammatical but it lacks 

communicative competence. So, linguistic knowledge means both language competence and 

communicative competence. 

 

 

 

                                                 
3
 Chomsky, N. Language and Mind. UK: CUP, 2006. Print. 
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5. Linguistic Knowledge and Professional Communication 

As I have stated above, the sole aim of professional communication is to persuade our receivers 

and change their attitude towards a particular object through the information that our language 

explains. This whole mechanism happens through understanding, evaluation, and initiation. In this 

process, language plays an important role of persuasion. Here, linguistic knowledge as competence 

in a particular language helps us in formulating persuasive language. 

Linguists argue that effective and persuasive language must be designed to achieve force, 

directness, freshness, and the receiver’s interest. Force and directness can be achieved if we use 

simple sentences, figures of speech, imagination, restatement and repetition, devices of direct 

discourse such as rhetorical questions, personification and the first person pronoun. All these are 

knowledge of linguistic competency. All these achievements can be seen in professional 

communication if the message is comprehended. A sentence is the smallest unit of a message. The 

understanding of the message depends on words used in a sentence and the sentence used for a 

particular context. Most importantly, the meaning of a message is conveyed through words. The 

sense of words plays as stimuli to motivate the receiver. So, linguists argue that the meaning of the 

word in a sentence is the building block of the total meaning of the sentence. If the word meaning is 

unknown, the total meaning of a sentence cannot be comprehended. In professional 

communication, the speaker should use high frequency and widely used words. Then, every word 

has its specific strategy. For example, action should be expressed through verbs of action rather than 

nouns and adjectives. Choosing the right words and their order in a sentence are also important. 

Only the right words can convey the right meaning. There are particular combinations like noun-

verb, verb – noun verb – adverb and preposition – noun, and the speaker should select the right 

combination of word pairs for each particular context. Abstract words sometimes create ambiguity. 

Concrete and specific words help receivers understand precisely what we mean. If the sender uses 

unfamiliar words or technical terms, then he/she should give their discrimination and synonymy, so 

that the receiver can easily understand the unfamiliar words. Otherwise, inappropriate words can 

distract our reader from the message. There are some words that can be used only in the active 

voice. If we use these words in the passive voice, they may not enable us to convey the appropriate 

meaning. So the receiver should pay attention to the way in which words are naturally used.  

A word can have a denotative, a connotative and a literary meaning. The sender should be very 

careful about the way he/she wants to use the word. 

The denotative meaning always creates good understanding and clarity. Further, when the 

sender chooses words, he/she should consider the readers’ cultural and educational status. He/She 

should use the same words each time he/she refers to the same idea. Linking and eco words are also 

important in this communication. They structure ideas and sentences coherently.  

Persuasion also depends on the sentences we use. Linguists state that the simple sentence helps 

receivers comprehend the message. The sender can create force through simple sentences. The 

sentence in the active voice is more effective than that in the passive voice. Research shows that 

receivers comprehend active sentences more rapidly than the passive ones. The active sentence 

eliminates the vagueness and ambiguity that often characterize the passive voice. Here, it does not 

mean that the passive voice is always avoided.  

Sometimes, the use of short sentences bores the receiver, so short sentences should be 

combined. Similarly, the sentence structure should be varied, because same structure sentences 

make the receiver feel monopolized by the sender and may lose the ability to emphasize major 

points and deemphasize minor points. When we have many complex ideas and they are interrelated, 

we should use long sentences. When we want to emphasize a particular point, we should use short 

sentences. For persuasive communication, the sender should formulate simple sentences, which 

does not mean simplifying the speaker’s thought (Anderson 2011). Thought simplifying may not 

create persuasiveness. The language of persuasion should be inclusive language. It should include all 

persons and avoid gender-discriminated language. Senders can have all these ideas if they have 

linguistic competence. 



Sanjaya Kumar Lenka, ”The Role of Linguistic Knowledge in Professional Communication”.                                                                    

Community and Communication from a Synchronic and Diachronic Perspective (Part II) 

 

HyperCultura, Vol 5, no 1/2016                                                                                                        Page 7 

 

Since the aim of professional communication is to change the receiver’s attitude through 

appropriate information, the message that contains information must be systemized. Changing the 

receiver’s attitude is a psychological mechanism in which the receiver undergoes a series of actions. 

First, the receiver pays attention to the sender’s message, then tries to believe the content of the 

message, then evaluates it and starts his/her response. In this case, if the sender’s message or 

content cannot motivate the receiver, there is no persuasion. Here, the sender should try to make 

the receivers trust, believe the sender and the context. If the receiver trusts the sender’s 

information, the receiver can accept and change his/her mind about the content. Linguistic 

competence only helps formulate grammatical and meaningful language, but it does not emphasize 

the receiver’s knowledge, situation, and context where the standing meaning of a particular 

sentence can be changed. The receiver will trust the sender easier if the sender knows how to 

communicate, how to use his/her language and content in that particular situation. Grice
4
, for 

instance, emphasizes the cooperative principle. The content must follow the context and situation. 

Then, one has to say only what one believes it is true and only if one has adequate evidence for it. 

Also, the sender’s contribution should be relevant to that particular situation and he/she should 

avoid obscurity and ambiguity and the content should be brief and written/spoken in a certain 

order. According to Grice, the information about an object should be given following that specific 

situation and the need of that particular audience. 

Any sentence must have a certain meaning. That meaning can be acceptable, unacceptable, 

possible, and impossible in a particular situation. Similarly, a meaning of a particular sentence can be 

variable when it is spoken to different types of audience and in different types of situations and 

places. In professional communication, the variable of particular meaning of a particular sentence 

creates ambiguity and does not create the sense of persuasion. Therefore, the sender of 

professional communication should analyze the meaning of the sentence, whether it is appropriate 

or not in the situation. The sender should try to know whether the meaning is feasible or not in the 

real world and should search whether that meaning is real, objective or not (International 

Encyclopedia of Linguistics, Vol. 4, 89). If the sender has knowledge about these functions of 

meaning, the professional communication will not have any obstacle in changing the attitude of the 

audience. This knowledge is an important part of the communicative competence. Thus, the 

communicative competence plays as important a role in professional communication, as does the 

linguistic competence. 

 

6. Conclusion 

To sum up, it can be stated that professional communication is a process of perception, 

acceptance, and initiation of response. In this process, persuasion plays an important role which is a 

cognitive process stimulated by language only. Language is a tool of thought and its function is 

expression (Chomsky 2012). The knowledge that formulates expression and thought is linguistic 

knowledge, which can further be classified as linguistic competence and communicative 

competence. The linguistic competence, which is acquired by any ideal speaker, is about the 

grammar of a particular language. Since professional communication is a persuasive communication 

and it is related with a cognitive process, communication should emphasize the linguistic knowledge 

as communicative competence and linguistic competence. 

                                                 
4
Grice, H.P. "Logic and Conversation". Syntax and Semantics. vol.3 edited by P. Cole and J. Morgan. Academic 

Press, 1975. Print. 

---. Studies in the Way of Words. Harvard University Press, 1989. Print. 
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